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Recipient of 5
awards from
the Better
Business
Bureau

“If you need
to drum up
more business,
I'd try that
marketing firm at
Lafayette Square
In Vernon first.”

KEEP IN TOUCH

MARKETING o« RESEARCH

. Creativity
. Experience
. Connections
. Quality service

From our Tolland County
headquarters, we have served
a mix of local, regional, national and
international business, non-profit,
institutional and government
clients since 1988



Remember, big doors turn on small hinges!

‘ It pays to “keep in touch!” A phone call,
email, website, brochure, direct mail piece,
trade show display, advertisement, sign,
banner, poster, news release or other
form of communication can open up
remarkable new opportunities!

When you hire KEEP IN TOUCH, you get a full service marketing communications firm
with a wealth of experience, creativity, contacts, and connections that can help you to
“keep in touch” with trends, public policy issues, customers, prospects, employees,
suppliers, the media, and the public most effectively.

During his 30+ year career, founder and owner Drew Crandall has served as a research
supervisor, sales manager, marketing communications professional, book author, TV
show host, newspaper editor and columnist, online media publisher/writer, public speaker,
media spokesperson, and leader of professional, business, and charitable organizations.

Headquartered in the busy Lafayette Square commercial district in Vernon, our staff can
help you with marketing reseach, advertising, media/public relations, literature, direct mail,
email campaigns, websites, trade show displays, presentations, other communications
campaigns and tools. Please contact us today!
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