We track over 55,000 media outlets
around the world 24/7!
Drew Crandall is a “media hound.” He is an experienced
TV and radio show host, newspaper columnist, and online
journalist. That’s one of the reasons why, for over 25
years, Keep In Touch has offered clients high-quality,
high-accuracy, highly-relevant media monitoring services.
Every media monitoring program is customized to meet
client needs. For example, we can track sales leads,
trends, policy issues, client press coverage and competitor
activities by using sophisticated proprietary technology.
Early each morning, seven days a week, clients receive
an email containing abstracts of media coverage that’s
important to them, with hotlinks to the actual mentions.
Our services are very robust and cost-efficient.

We operate a full-service Business
Training Center for rental, and offer
Learning & Development seminars.
In today's high-tech culture, there is still a vital need for
Face to Face (F2F) relationship-building, team-building
and communication. Our Business Training Center has
capacity for:
 Up to 25 people with stadium seating (rows of chairs)
 Up to 20 people with conference room configuration
 Up to 20 people with classroom table configuration

The Center is available for rental for board, professional
development, or networking meetings. We offer ala carte
or full-service meeting planning services. pre-packaged
and custom training programs. Drew is a good, seasoned
speaker and trainer for on-site and off-site events.

We are very well-connected, having served in leadership capacities in organizations such as:

Just for fun, listen to Drew’s highenergy, two-minute “live” mp3
drum solo on our website.
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Is your communication
empowering you
to keep existing customers
and win new business?

DrumUpBiz.com

Need encouragement today? Listen to
Drew’s “An Encouraging Word”
segments on YouTube.

“I’ve been a professional communicator for 40 years, and I can declare
with confidence that it pays to communicate. Good communication
doesn’t just happen. It’s hard work, requiring critical thinking, creativity,
craftsmanship, connections and commitment. For organizations that
recognize its value, the return is significant. If you need to improve your
external or internal communication, please contact me today.” --Drew Crandall

From projects to full service, KEEP IN TOUCH
has helped hundreds of local, regional, national
and global organizations. May we help you?
"Looking back on my nearly 40 years in business, the campaign
you created generated the best leads and the most business."
--President & CEO, professional services firm

From humble beginnings…
Founder Drew Crandall’s career began on
the front lines at Stop & Shop Supermarkets
collecting carriages, bagging groceries,
stocking shelves, and helping customers.

"That ad you created was a million dollar ad, literally.
That's the revenue it generated within a few months of running."
--Vice President of Sales and Marketing, nationwide distributor

During summer breaks while attending
the University of Connecticut at Storrs,
Drew worked in the life and casualty
actuarial departments at Aetna insurance
corporate headquarters in Hartford.

"Thanks to Keep In Touch, our company now looks like a real
company." --Executive Assistant, nationwide manufacturer
"My small firm can now compete with larger firms, because we
look more professional and polished than ever before."
--Owner, contracting services firm

After being selected through nationwide
auditions, Drew performed 7-8 shows a day
in the Magic Kingdom at Walt Disney World
during the Bicentennial Summer of ‘76.

"Keep In Touch helped to create our branding from the very beginning. From our logo, letterhead, envelopes and business cards to
our brochures and website, you kick-started our new business."
--Managing Partner, financial services firm

Upon graduation from UConn, Drew worked
for MBD Associates, an association management firm in Washington, DC. He led a team
of research associates inside the Library of
Congress, compiling scientific evidence of
the value of active participation in music.
This led to Drew authoring The Role of Music
in the Life of Man, a book distributed across
North America to support school music.

Founded in 1988, KEEP IN TOUCH has
a global footprint, providing services
to companies on every continent.
KEEP IN TOUCH helps clients through
effective research, communication,
marketing, sales and customer service.

His assignment in Washington DC was
the springboard for a position in Chicago, as
Director of Member and Industry Relations
at the American Music Conference. He was
responsible for member recruitment, retention and communications. During his tenure,
AMC set membership and revenue records.

Most agencies similar to ours identify
their clients by name. However, we have
a different approach. Drew is the son of a
World War II U.S. Navy Submarine Veteran
who taught him that loose lips sink ships.
Any business begins with trust.
We prefer to be discreet about
identifying our clients. Our role is
not to brag and boast. It’s to work
behind-the-scenes to make our
clients’ operations more effective.

Although he could have stayed in Chicago,
Drew was compelled to return to his native
Connecticut. As Northeast Region Manager
at Star Instruments in Stafford Springs, he
served 250 retail music stores across New
England and New York. His region became
#1 in the USA month after month.
Recognizing that he a knack for marketing
communications, Drew then switched to the
ad/PR agency side of business. He spent
seven years at MARCOM, a blue chip agency
in Manchester, CT, working on a multitude
of accounts, from start-ups to GE.
Drew took the plunge into entrepreneurship
in 1988. The firm is now in its 29th year.

KEEP IN TOUCH is based in professional offices 1/2-mile
from I-84 Exit 67 in Vernon, CT. Close access to highways
and Bradley International Airport enhances the firm’s
capacity to provide quality, personalized client service.

By deliberate design, our client base is broad by industry,
size and scope. We believe it’s wise to have a diverse
portfolio for long-term sustainability. This also helps our
clients because there is significant “cross-pollination”
between industries. We serve a fascinating mix of
organizations across the Northeast, from corporations
to small businesses, non-profits, and government agencies.

Services include:






















B2C and B2B advertising (all media)
Brochures / collateral materials
Consulting (creative and strategic)
Copywriting / speechwriting
Digital marketing
Graphic design
Direct mail / email campaigns
Employee communications
Events / trade shows
Fund-raising / sponsorship programs
Marketing research / surveys / plans
Media relations and media monitoring
Merchandise stocking and distribution
Motivational speaking
Point-of-purchase materials
Presentations / videos
Public relations
Sales promotion and lead fulfillment
Telephone campaigns
Training / professional development
Website planning and implementation
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